10 Tips on How to Write to Keep Your Audience’s Interest
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1. Be clear and to the point. People are busy. If they have to work hard to read your message, they won’t. 

2. Write economically. Where possible, replace three- and four-word phrases with one or two words. (“He was giving thought to picking up some groceries at the supermarket.” vs. “He thought about going grocery shopping.”)

3. Avoid detours. A writer is like a cabbie driving a passenger from point A to point B. If the cabbie takes an unnecessary detour before arriving at point B, the passenger may feel lost, frustrated, and like the cabbie wasted his time and energy — if not money. 

4. Appeal to the senses. The human brain likes variety. Provide details that help readers imagine an experience, and they will likely be more engaged with your writing. “He bought some food at the store.” vs. “The pungent Parmesan, fresh basil, and earthy pine nuts he bought at the historic co-op in town tickled his nose the entire drive home.”

5. Be original—avoid clichés. Clichés are the Achilles heel of writing, because if you want your readers to be all ears, all bets are off. Saying something in your unique way can endear your audience.

6. Touch emotions. People have feelings about everything. The more a writer helps a reader connect emotionally to the writing (e.g., the reader thinks, “I relate to how conflicted the writer is about xyz.”), the less a reader will focus on how he or she feels about reading a piece (i.e., the reader thinks, “This article is so boring.”).

7. Grab the audience from the start. Again, a writer is like a cabbie. A passenger is anxious to start his journey. If the cab stays parked too long, the passenger will look for another cab to take him where he wants to go.

8. Avoid making jokes. When you try to be funny, the joke often falls flat. When you are funny, you are funny, because you are authentic in what you say in the moment. Trying to be funny in print is like a bad joke that never goes away. 

9. Create an experience. Experiences move people, change people, and deepen people. Writing provides readers with the capacity to have an experience without leaving their chair. If your writing fills this capacity, likely your readers will be grateful.

10. Enjoy the writing process. When you do, it is more likely the reader will find your voice and connect to it. If you do not, the likelihood is higher that the reader will just go through the motion of reading the words and not hear you.

